
Promotion Name Shure SM58 Custom Microphone Giveaway – Instagram, 
Facebook, Twitter & LinkedIn Promotion 

Promoter Jands Pty Ltd ABN 45 001 187 837 of 40 Kent Road, 
Mascot NSW 2020 

Relevant State(s) All Australian States and Territories 
Entry Restrictions 

To qualify for entry, entrants must complete the entry form 
on Jands.com.au and tell us in 50 words or less why they 
deserve to win their own custom SM58 microphone. 

Promotion Period • The Promotion starts at 11:59pm AEST, 
Wednesday 4th May 2022

• The Promotion concludes at 5:00pm AEST, 
Tuesday 31st May 2022

• Winners will be announced at 4:00pm AEST, 
Wednesday 8th June 2022

Maximum Number of Entries There is a limit to the number of times you can enter. An 
individual can only apply once.  

Prize • Three people will be randomly selected from the
pool of applicants that enter via the form on the
Jands website.

• The three applicants that are selected will be
alerted and able to choose their custom
microphone via Colorware’s website

• Custom microphones will be sent to the address
provided on the form. Shipping may take 8-12
weeks

Prize Value • The RRP value of 3 x Shure SM58 custom
coloured microphones via Colorware = $249 x 3 =
$747.00

1. These Conditions of Entry incorporate and must be read together with the Schedule
for this Promotion. The Schedule prevails to the extent of any inconsistency with
these Conditions of Entry. Participation in the Promotion constitutes acceptance of
these Conditions of Entry.

2. Any capitalised terms used in these Conditions of Entry have the meaning given in
the Schedule, except where stated otherwise.

Eligibility

3. Redemptions related to this Promotion are open to “Eligible Entrants”, being
individuals who: (i) are residents of Australia; (ii) are not employees of Jands Pty Ltd
or any of its related corporations (and their immediate families). “Immediate families”
means spouse, defacto spouse, parent, child or sibling (whether natural or adopted
by a parent) whether or not they live in the same household as the director, manger,
employee, officer or contractor.

Entry



4. The Promotion will be conducted during the Promotion Period.

Redemption Content

5. Entrants are required to take full responsibility for the content of their Redemption
and for ensuring that their entry complies with these Conditions of Entry.

6. Incomplete and ineligible Redemptions will be deemed invalid. Redemptions will also
be deemed invalid if they breach these Conditions of Entry as determined by the
Promoter in its sole discretion or any other content guidelines notified by the
Promoter during the redemption process for the Promotion.

Prizes

7. The redemption product(s) are specified in the Redemption Product details. The
redemption product(s) are subject to any restrictions specified in the Schedule.

General

8. The Promoter accepts no responsibility for any problems or technical malfunction of
any communication network or for any late, lost, incomplete, incorrectly submitted,
delayed, illegible, corrupted or misdirected redemptions, claims or correspondence
whether due to error, omission, alteration, tampering, deletion, theft, destruction,
transmission interruption, communications failure or otherwise. The Promoter has no
control over telephone communications, networks or lines and accepts no
responsibility for any problems associated with them, whether due to traffic
congestion, technical malfunction or otherwise. The Promoter is not liable for any
consequences of user error including (without limitation) any costs incurred.

9. The Promoter may, at its sole discretion, declare any or all redemptions made by an
entrant invalid, and prohibit further participation by an entrant in this Promotion, if the
entrant: a. fails to verify their personal details and/or eligibility to enter the Promotion
to the Promoter's satisfaction;

10. b. tampers with or benefits from any tampering with the entry process or the
operation of the Promotion; c. submits an entry which in the Promoter's opinion is not
in accordance with these Conditions of Entry; d. acts in a disruptive manner or with
the intent to annoy, abuse, threaten or harass any other person; or e. engages in
conduct in entering the Promotion which in the Promoter’s opinion is fraudulent,
misleading, deceptive or generally damaging to the goodwill or reputation of the
Promotion and/or Promoter. This includes where entrants share receipts or product
labels to enter the Promotion or where entrants use multiple names or addresses to
register multiple entries.

11. Entrants must comply with the Entry Restrictions. The Promoter may require entrants
to provide these to the Promoter or its agent as part of the entry verification or
redemption process. Failure to provide these to the Promoter’s satisfaction will result
in the relevant redemption being declared invalid (and, at the Promoter’s discretion,
in all of the entrant’s redemptions being declared invalid).

12. Redemptions are not transferable or exchangeable and, cannot be redeemed for
cash or any other form of compensation. The value of each redemption product is

accurate as at the time of preparation of this material. The Promoter accepts no
responsibility for any variation in the value of a redemption product after that date. If



a redemption product is unavailable for any reason, the Promoter may substitute it for 
another item of equal or higher value, subject to the approval of the relevant 
authorities in the Relevant State(s), if required. If a winner does not take an element 
of a prize at the time stipulated by the Promoter, then that element of the prize will be 
forfeited by the winner and neither cash nor any other form of compensation will be 
supplied in lieu of that element of the Prize. The Promoter accepts no other liability or 
responsibility for any loss incurred by a winner or any other party if any prize (or any 
part of a prize) is unavailable for any reason. 

13. If requested by the Promoter, entrants and winners (and their companion(s), if
applicable) must participate in all promotional activity (such as publicity and
photography) surrounding this Promotion or their winning of a prize, free of charge,
and they consent to the Promoter and its associated companies and agencies using
their name and image in promotional material

14. If for any reason any aspect of this Promotion does not or is not capable of running
as planned, including by reason of infection by computer virus, network failure, bugs,
tampering, unauthorised intervention, fraud, technical failures or any cause beyond
the control of the Promoter which corrupts or affects the administration, security,
fairness, integrity or proper conduct of this Promotion, the Promoter may in its sole
discretion cancel, terminate, modify or suspend the Promotion, or invalidate any
affected entries, subject to the approval of the relevant authorities in the Relevant
State(s), if required.

15. The Promoter’s decisions in connection with the Promotion are final and no
correspondence will be entered into.

16. Entrants acknowledge that there may be inherent risks in some aspects of the
Promotion or the prize and that participation in the Promotion or the prize may
involve participating in dangerous activities. By entering this Promotion and/or
accepting the prize, entrants accept that risk for themselves and for their
companion(s) (if applicable).

17. The Promoter, its associated agencies and companies and the agencies and
companies associated with this Promotion will not be liable for any loss (including,
without limitation, indirect, special or consequential loss or loss of profits), expense,
damage, personal injury or death which is suffered or sustained (whether or not
arising from any person’s negligence) in connection with this Promotion or accepting
or using a prize, except for any liability which cannot be excluded by law (in which
case that liability is limited to the minimum allowable by law).

18. The Promoter, its associated agencies and companies and the agencies and
companies associated with this Promotion will not be liable for any loss (including,
without limitation, indirect, special or consequential loss or loss of profits), expense,
damage, personal injury or death which is suffered or sustained (whether or not
arising from any person’s negligence) in connection with this Promotion or accepting
or using a prize, except for any liability which cannot be excluded by law (in which
case that liability is limited to the minimum allowable by law).

19. The Promoter and its associated agencies and companies will not be liable for any
damage to or delay in transit of prizes.

Warranty 



20. Colorware customisation process voids the original manufacturer's warranty.
Purchasing a new product from ColorWare includes a 1-year parts and labour
warranty. For full warranty details, please visit https://www.colorware.com/support.




